
 

CHECK-LIST FOR PRESS RELEASE   

 

  
№ Information and visual identity elements: Yes No 

1.  Programme logo    

2.  General statement of the Programmei   

3.  Disclamerii   

4.  Web-page of the programme www.ro-ua.net   

5.  Title and the acronym of the project and ID code   

6.  Amount of EU funding in EUR    

7.  Total budget in EUR   

8.  Project partners   

9.  Date and place    

10.  Contact details for further information (in the text of the press release: 
name, phone number, email address) 

  

11.  Logo and contact details of the beneficiary – in the footer   

12.  « END » at the end of document if it is on more than one page    

 
ALL VISUAL IDENTITY ELEMENTS MUST BE IN THE LANGUAGE THE PRESS-RELEASE IS WRITTEN. 

 
i See the file Key translations. 
ii See the file Key translations. 


